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EMMA ROBINSON
Digital Marketing | Sales Strategy | Brand Development

PROFESSIONAL SUMMARY

Results-driven Marketing and Sales professional with expertise in sales strategy, market research, and digital content marketing.

Skilled in building client relationships, delivering impactful sales pitches, and collaborating across functions to enhance brand

growth and audience engagement. Experienced in developing integrated marketing campaigns, managing social media strategies,

and leveraging analytics to optimize performance. Eager to apply innovative solutions to drive brand success and deliver

measurable business outcomes.

EMPLOYMENT HISTORY

SOCIAL MEDIA INTERN Aug 2025 - Present
Solandbel Manhattan, KS

SALES INTERN Jun 2025 - Jul 2025
Lockton Affinity Overland Park, KS

SKILLS

Content Marketing, Brand Strategy, SEO Optimization, Customer Relationship Management, Communication,

Market Research, Sales Presentation, Audience Engagement, Social Media Strategy, Competitive Analysis and Research,

Relationship Building.

EDUCATION

BACHELOR'S DEGREE IN MARKETING Aug 2022 - May 2026
Kansas State University Manhattan, KS

COURSES

ANALYTICS CERTIFICATION Mar 2024 - Mar 2025
Google

CONTENT MARKETING CERTIFICATION Feb 2025
HubSpot

Developed engaging social media campaigns that increased audience interaction, driving substantial improvements in brand
awareness for a luxury aesthetics and spa.

Coordinated with cross-functional teams to align messaging, resulting in cohesive branding and strengthened community
engagement.

Analyzed social media metrics to optimize content strategy, leading to noticeable results in follower growth and engagement
rates.

Implemented a content calendar that streamlined posting schedules, enhancing team efficiency and ensuring timely delivery
of key messages.

Supported the sales team by gathering and analyzing market data, leading to informed strategies that enhanced client
engagement.

Assisted in developing sales presentations, fostering teamwork, and ensuring alignment on key messaging, resulting in
improved pitch effectiveness.

Demonstrated a proactive approach in learning sales techniques, contributing to a positive team environment, and personal
growth.

Built and nurtured client relationships by actively listening, anticipating needs, and delivering tailored solutions that fostered
trust and long-term engagement.

Developed in-depth product knowledge to effectively communicate value propositions, answer customer questions, and
recommend solutions that aligned with client goals.

Certificate in Marketing Technology and Sales

K-State School of Business Dean's List
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